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ELMA-VA with Carbon Filter 
System & 64mm Baskets 
Starting at $16,935.00
ELMASOLVEX VA Single- 
Chamber Ultrasonic Vacuum  
Technology for more efficient 
 cleaning

 � Vacuum technology removes gas 
bubbles during ultrasound to reach  
all surfaces

 � Cleaning, draining, drying under 
vacuum

 � Filtered air drying system 
 � TÜV-certified to be explosion  

protected 
 � Includes filtration system to capture 

solvent vapors for units that can’t be 
exhausted outside

ELMA-RM $4,998.00
ELMASOLVEX RM  
AUTOMATIC  4-Jar  
Technology Replaces 3-jar RM90

ELMA-SE $2,690.00
ELMASOLVEX SE MANUAL  
4-Jar Technology 
Replaces 3-jar Super-Elite

Call for more information.  Prices subject to change without notice.

Elma innovations—more efficient  
watch cleaning and greater safety
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OUR VISION:
AWCI’s vision is to have an educated and passionate 
horological community practicing the highest standards 
and with the resources to provide quality goods and 
services. 

OUR MISSION:
Setting service standards and educating the horological 
community.
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FRED T. WHITE, CMW21

Our midyear con-
ference is over, 
and we had what 

I feel was a very good 
meeting. We opened the 
meeting with a prayer 
and the pledge of alle-
giance. The prayer that 
Joe Cerullo chose was 
the serenity prayer, 
which I believe speaks 
to the situation that we 
as watchmakers and 
clockmakers find our-
selves in: “God, grant me 
the serenity to 

accept the things I cannot change, the 
courage to change the things I can, and 
the wisdom to know the difference.” We  
reviewed what we had accomplished 
in the last several months, which is 
highlighted in the minutes of those 
months. According to a report on 
the James M. Dodson Perpetuation 
Fund, submitted by Dale Coates, our financial  
position is strong. Each committee gave a report 
on what they had done and what they hope to do 
in the future.
 It was a team effort, and the emphasis was 
to return AWCI to what our founding fathers 
believed we should be about, which is to edu-
cate everyone from the beginner to the most  
accomplished watchmakers and clockmakers to  
improve their skills. By doing so we can bet-
ter serve our customers; it should be our de-
sire to do the best job we can for our clients. 
There is no better feeling than to have a client 
come back to you or refer someone to you for a  
repair job. 

 We are working toward getting the bench 
courses put back together so when an affili-
ate chapter or a large enough group wants a 
day class, a weekend class, or a weeklong class, 
we can bring it to them. We feel that would 
better serve our membership. These classes 
would be taught by instructors who are in vari-
ous parts of the country. Work is being done 
on the watch technician program as well as a 
sales program for salespeople. Salespeople and 
technicians can ultimately become certified in 
these programs; but if they never become cer-
tified, the knowledge they can gain from such 
programs could be very valuable to them and 
the businesses they work for. By August 2015, 

we are going to pilot a program on bat-
tery replacement that will show how to 
replace a battery while maintaining a 
high standard of quality. We also plan 
to develop a new CMW21 program for 
those who wish to take that certifica-
tion. We should look at certification as 
a measure of our ability and as an ac-
complishment to be proud of. 

 When I think of a team, I think of a group of 
people working together to accomplish a common 
goal. Years ago I worked for Curtis Dworken as a 
manager of part of his business. When he hired me, 
he said, “We work together but I don’t want ‘yes 
men,’” meaning “Feel free to speak your mind.” 
That is what this Board of Directors does: We work 
through issues, try to solve problems, and we dis-
agree at times without being disagreeable. Helen 
Keller said “Alone we can do so little; together we 
can do so much.” We as watchmakers and clock-
makers should take the advice of the serenity 
prayer and accept the things we cannot change, 
have the courage to change the things we can, and 
the wisdom to know the difference. 

a message from the president

Fred T. White
fwhite@awci.com

“No one ever attains very eminent success by simply doing what is required of 
him. It is the amount and excellence of what is over and above the required that 

determines the greatness of ultimate distinction.”
~ Charles Kendall Adams

“Alone we 

can do so little; 

together we can 
do so much.”
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 Jordan P. Ficklin
 jordan@awci.com

What an amaz-
ing Board of 
Directors we 

have! I want to thank all 
of the board members 
for spending their own 
money and taking valu-
able time away from 
the bench to meet in  
Harrison, Ohio, to help 
improve this organi-
zation. Your Board of  
Directors has a common 
vision, and they share 
your passion for watch-
making and clockmak-

ing. They are selfless individuals. Turn to page 12 
for a summary of their meeting. 
 When you read this summary of the 
meeting you will see how board mem-
bers shared their vision of what the  
entire watch and clock industry should 
look like. They also thought about what 
they can do individually to help make 
this dream a reality and what we can do 
as an organization.
 We want you to think about these 
same questions. 

 fWhat is your vision for the industry, for  
 AWCI, for your business, for yourself? 

 fWhat are you passionate about? 

 fWhat are your values? 

 If your values match up with those of AWCI, 
we will do amazing things together. If they don’t 
align perfectly but there is no conflict, we will 
still do great things together. If you want to be-
come a better clockmaker or a better watch-
maker because you are passionate about what 
you do, AWCI is here to help you. If you think 
you can help others become better watchmak-
ers or clockmakers because you are passionate 
about what you do, AWCI needs you. If you have 
been a watchmaker or a clockmaker for many 
years and you feel like the passion is gone, come 
to a class or a convention. Let others share their 
passion with you.
 

 In this month’s Horological Times, you will also 
find biographical information for six individuals 
who would like your vote to become new members 
of the Board of Directors. There are only two spots 
available this year because we are beginning the 
transition to a smaller Board of Directors. A ballot 
should arrive in the mail this month. Please take 
the time to learn about the candidates and select 
the one or two individuals who you feel will best 
represent your needs and interests on the Board 
of Directors.
 Your job doesn’t end when you cast your vote. 
In order for your elected board members to rep-
resent your interests, they need to hear from 
you—and not just when you are upset. For many 
years AWCI has made each director’s personal 
email available to all of the membership; you can 
find them at the back of this magazine. There 

is also a group email that goes to all 
board members: awciboard@awci.com. 
Most of the board members will also 
welcome your phone call or handwrit-
ten letter. Call, write, or type an email to 
them to let them know what you would 
like to see from them. Don’t forget to 
send them a thank-you note when you 
approve of their efforts.

 AWCI is not just a few staff members and a 
Board of Directors. YOU are AWCI. You can do 
a lot to help AWCI succeed in its mission. One 
of those things is to share your passion with in-
dividuals who are not members of AWCI. I invite 
you to share your story with fellow watchmakers, 
with your customers, and with your acquaintanc-
es. When they feel your passion, they will want 
to become involved and share it with you. I invite 
you all to tell your story whenever you are able, 
and I invite you to share your passion with fellow 
AWCI members by sending an email to our editor 
so we can share your story in Horological Times. 
If you don’t like typing or writing, feel free to call 
and tell us your story, and we’ll transcribe it for 
you. You can also tell your story on Facebook at  
www.facebook.com/MyAWCI,on twitter, on blogs, 
and in forums.
 If you tell them why you love what you do, 
why you love AWCI, and why you love education, 
we will take care of providing them with high-
quality education so they can fuel their passion 
and share in the joy of horology!

a message from the executive directorJORDAN P. FICKLIN, CW21

Share your 
passion with 

individuals who 
are not members 

of AWCI.
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Editor’s Forum
I receive emails and phone 
calls from readers who want 
more information about 
something that was pub-
lished in Horological Times or 
who just want to comment 
on what they've read. I'd like 
to share these comments, 
questions, and answers with 
you. I also like to highlight 
what is in our current issue 
or share news or information 
that will be useful to you. I 
look forward to hearing from 
all HT readers.

Donna Hardy
Managing Editor

Cleaning
In keeping with our topic of 

cleaning this month, our cover 

depicts some products that were 

used to service timepieces in the 

past—clock oil, oil stone powder, 

fine boxwood dust, diaman-

tine, and various brushes. (All 

of these were found within the 

walls of AWCI headquarters, by 

the way). Cleaning has come a 

long way since those days. See 

page 31 for a product review of 

one of the latest cleaning ma-

chines from Elma. On page 24 

you’ll find an informative article 

on solvents used in horology. 

Keep it in your workshop as a 

handy reference. 

  

Last Month's 
Cover
Last month, we asked you to 
find the hidden pallet forks 
on the cover.  We’ve had 
a positive response to the 
contest. How did you fare?

So far three people have 
shown us that they found 
all the hidden pallet forks—

 •Dale LaDue, CMW21
 •Richard LeBeau, CMW21
 •Jerry Freitag

We want to continue this con-
test for those on the West Coast 
who do not get their HT as early 
as those on the East Coast and 
Midwest do—or for anyone who 
still wants to take a shot at it. 
Next month we’ll reveal how 
many hidden pallet forks there 
are and where they are. You will 
be eligible to win a prize from a 
random drawing if you send us 
or email us your solution.

If you’d like to write for Horological Times, email editor@awci.com for our writer’s 
guidelines. Writers are paid 25 cents per word and receive a 10% bonus for 
submitting assigned articles early or on time.

Like Us on Facebook!
Our Facebook following is growing. Don’t miss out on extra content, such as videos, 
links, and photos, on facebook.com/HorologicalTimes

TM
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calendar

May 18-22
$2,495
CW21 Exam
AWCI Headquarters
Harrison, Ohio

June 8-12
$1,000
21st-Century Watchmaking 
Standards—Understanding the 
fundamental expectations of 
manufacturers, consumers, and 
industry in modern watch repair
Instructor: Tom Schomaker, CMW21
AWCI Headquarters
Harrison, Ohio

This course will teach students the fundamentals of 
modern mechanical watch repair for models most 
prevalent on the market today. Topics covered will 
include cleanliness, lubrication, endshake adjustment, 
and may include verification and analysis of escapement 
function. Prerequisites: Basic understanding of manual 
wind watch function, knowledge of watch terminology, 
and ownership of basic hand tools. 

June 22-26
$1,000
Quartz & Quartz Chronograph  
Service Procedures & Diagnostics
Instructor: Tom Schomaker, CMW21
AWCI Headquarters
Harrison, Ohio

The purpose of this course is to teach the student all the 
fundamentals of modern basic quartz watch repair and 
quartz chronographs that are most prevalent in today’s 
market. The student will learn how to perform the vari-
ous important electronic tests, e.g., current consumption, 
coil resistance, lower working voltage, fault finding, etc.

July 13-17
$1,095
Modern Automatic Wristwatches
Instructor: Tom Schomaker, CMW21
AWCI Headquarters
Harrison, Ohio

The purpose of this course is to teach the student all the 
fundamentals of modern mechanical automatic watch 
repair that are most prevalent in today’s market. The 
student will learn how to perform repairs on the various 
components, cleaning, assembling, adjustments, dialing, 
and casing.  

July 20-24
$1,095
The Art of Watch Adjusting;  
Escapement, Timing &  
Oscillator Work 
Instructor: Tom Schomaker, CMW21
AWCI Headquarters
Harrison, Ohio

This intense five-day course will help you refine your 
adjusting skills. The course covers all of the adjustments 
for the Swiss lever escapement, hairspring, and balance. 
Also covered is the ETAChron system.

July 27-29
$2,495
CW21 Exam
Lititz Watch Technicum
Lititz, Pennsylvania

August 3-7
$1,095
Modern Mechanical  
Chronograph—ETA 7750
Instructor: Tom Schomaker, CMW21
AWCI Headquarters
Harrison, Ohio

This course focuses on the service and adjustment of 
modern mechanical chronographs like the ETA 7750 and 

A M E R I C A N  W A T C H M A K E R S - C L O C K M A K E R S  I N S T I T U T E

Prices below reflect member's discount! Not sure which course to sign up for? Please log on to our website and fill out the Professional Experience Question-
naire. Contact us so we can help you find the best course suited to your skill level, expertise, and interests.
Don’t see the course you want here? We are always trying to expand and improve our course offerings and we welcome suggestions. We may also have a 
course already developed that isn’t scheduled, and we can try to accommodate you.
Looking for someone to come to your business, chapter, or guild to teach a course? We do that too. Please contact our education and certification coordinator 
for more information.
We hope to see you, your friends, and your associates in our classroom soon!

AWCI is pleased to announce that Tom Schomaker has returned to the AWCI classroom as our full-time watch-
making instructor. Mr. Schomaker brings with him many years of watchmaking experience as well as a passion 
and talent for teaching. Mr. Schomaker’s return to the classroom means AWCI will be able to continue to provide 
high-quality continuing education for watchmakers of all skill levels. Whether you are just starting out or have 30 
years’ experience we guarantee you can learn something in our state-of-the-art classroom. Together with the sup-
port of the education committee and the REC, AWCI is working to introduce classes designed to help train retail 
watch technicians, develop certified watchmakers, and prepare a new generation of master watchmakers.

21st-Century Watchmaking Standards
(June 8-12)
A prerequisite for all our other classes, this class allows you to get your feet wet and start your con-
tinuing education. In this class we teach standard operating procedures (SOP) for all areas of modern 
mechanical watch repair including tips, tolerances, and techniques for resolving problems related 
to cleanliness, lubrication, screw tightness, end shakes, parts handling, mainsprings, and regulation. 
Instruction is given based upon fundamental principles of watchmaking theory, which will help you 
provide better service even when you do not have access to technical information.
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For additional details about specific courses in comprehensive syllabi form, including complete tool lists,  
visit: http://www.awci.com/education-certification/education2/list-of-continuing-education-courses/  

or contact Cindy Whitehead at 866-FOR-AWCI (367-2924), ext. 303.

is the perfect course for anyone preparing for the CW21 
Exam. Students should have a solid understanding of 
basic service procedures as this course will focus on the 
chronograph mechanism itself.

August 17-19
$2,495
CW21 Exam
North Seattle
Community College
Seattle, Washington

September 7-11
$1,095
Vintage Wristwatch Service Procedures
Instructor: Tom Schomaker, CMW21
AWCI Headquarters
Harrison, Ohio

A new class from AWCI focusing on the unique service 
requirements for vintage watches. Prerequisites: 
Completion of 21st-Century Watchmaking Standards 
course, CW21, WOSTEP, or instructor approval. 

September 28-29
$595
High-End Decoration & Refinishing
Instructor: Henrik Korpela, K&H 
Watchmaking Competence Center in  
Le Locle, Switzerland
Kansas City, Missouri

Mr. Korpela will travel from Switzerland where he is the 
instructor at the K&H Competence Center in Le Locle to 
attend the AWCI convention and give a two-day semi-
nar on high-end horological decoration and finishing. 
The course, which takes place just ahead of the AWCI 
Annual Convention and Chronometer Club Seminar, is 
limited to 12 students. Topics covered will include black 
polishing (specular polishing) screws, round polishing 
screws, and bluing steeled components. If time allows, 
additional topics may include applying straight grain 
finishes and sablage (a matte finish with characteristics 
similar to sandblasting).

October 1-3
$499
AWCI Convention
Hotel Phillips
Kansas City, Missouri

October 12-16
$1,095
Advanced 21: Rolex Caliber TBA

November 2-6
$2,495
CW21 Exam
OSU
Okmulgee, Oklahoma

November 9-13
$1,095
Advanced 21: Rolex Caliber TBA

November 16-20
$1,350 (includes polishing kit)
Case & Bracelet Refinishing
Instructor: Tom Schomaker, CMW21
AWCI Headquarters
Harrison, Ohio

Today’s luxury watch consumer demands perfection. 
This course is perfect for the watchmaker or dedicated 
refinisher. It will help you achieve the different finishes 
on modern watch cases. Also covered is disassembly 
and assembly of common watch cases. 

A M E R I C A N  W A T C H M A K E R S - C L O C K M A K E R S  I N S T I T U T E
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CW21 Clarity Conference

Outside, the thermometer read 15 below 
zero, but inside AWCI headquarters, new 
ideas were simmering. February 23 through 

February 25, 12 members met at AWCI headquarters 
to examine closely the process for administering 
and assessing the CW21 exam—and to take a good 
look at the exam itself. The participants in the CW21 
Clarity Conference were making some adjustments 
to the CW21 exam that that will improve the 
likelihood of success by the candidates. They also 
aimed to align it more with education and what’s 
being practiced at the bench. Another objective 
was to gain more transparency in the process.

Collaboration and Diversity 
So why travel to cold, snowy Ohio? Why not 
accomplish this task in a conference call? According 
to Jordan Ficklin, “We felt there was a need to get 
the people involved in this process together. We 
want to make it the best exam that it can be and 
to make sure that the candidates have the highest 
possibility for success in the exam. We didn’t feel 
like we could accomplish that in conference calls.” 
 The participants—all CW21s—came from all 
parts of the country and from a variety of work 
experiences. Representatives from education, 
Jason Champion of Oklahoma State Institute of 
Technology (OSUIT) and Michael Pahl from Lititz 
Watch Technicum (LWT), joined independent 
watchmakers, both self-employed and those 
working in a retail environment. And although the 

group was diverse, they were surprised by their 
like-mindedness when it came to their views on 
how to improve the exam. Jason Champion said, 
“We all separated in three groups yesterday and 
we came up with three parallel ideas of how things 
were going to be done. Not necessarily single vision 
but really close.”

Learning from Doing
The group started the first day of their conference 
by taking the micromechanical part of the CW21 
exam themselves, and then assessing their work. 
All of them felt this was a valuable experience that 
informed the rest of the conference. According to 
Jordan Ficklin, “Because we started this week at 

Education and Certification: CW21 Clarity Conference

“I’m really encouraged with the way we’re actually working together 
and we’re improving this exam. … Getting everyone together has been 

super great. We’ve gotten so much work done.” 
~Andrew DeKeyser~

(Above) Wes Grau, Jordan Ficklin, Matthew Schloemer, Justin Shiver, Fred White, and Willy Adams collaborating on improved assessment procedures for the CW21 
exam.

By Donna Hardy

Kelly Hunter works on the lathe as he takes the micromechanical 
part of the CW21 exam.
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T he AWCI Board of Directors met in  
Harrison, Ohio, March 27 and 28 for their 
midyear meeting. The midyear meeting his-

torically has been an opportunity for the board to 
work on strategic plans rather than conduct busi-
ness, and the majority of this year’s meeting was 
spent on exactly that topic. I hope that this report 
will give you some insight into the way that your 
Board of Directors works.
 The meeting began with the usual business that 
has to be taken care of. Details of this business 
are contained in the minutes of the meeting, which 
are always available on our website approximately 
one month after a meeting occurs. Each commit-
tee reported on its activities, new members were 
appointed to the ELM Trust, and the board se-
lected a question for the candidates running for 
the board to answer. Sam Canaan of the Veterans 
Watchmaker Initiative gave a presentation on their 
progress towards opening a new watchmaking 
school in Delaware.
 With the essential business taken care of, the 
board looked towards strategic planning. Many 
dedicated individuals have helped put together 
strategic plans for the institute over the years. These 
plans have helped guide AWCI and have brought 
us into our 55th year. We are grateful for their ef-
forts. The mission of AWCI has changed very little 
over these 55 years, but the mission statement has 
changed many times. This year the board set out 
to review the mission statement, to refine it, and to 
clarify our vision and values. I feel they succeeded. 
The refined Vision, Values, and Mission of AWCI will 
serve as the guide for this organization for several 
years to come.

Our Vision
The first order of business was for the board to clar-
ify what is AWCI’s vision for the American watch 
and clock industry. A vision communicates what an 
organization believes are the ideal conditions for 
their community. It is utopian and broad. Just be-
cause an organization paints a utopian vision does 
not mean they intend to work to solve all the prob-
lems preventing that vision from happening. They 
may choose to focus on a particular area. 

 The vision came quickly and easily, 
but putting it in words was a little harder.  
Ultimately, through a series of exercises it 
become clear that—

AWCI’s vision is to have an educated and 
passionate horological community practicing 
the highest standards and with the resources 
to provide quality goods and services.

Our Values
Closely tied to our vision are our values. Our val-
ues state what we believe in as an organization.   
 AWCI values

 • Honesty & Integrity
 • Passion

 • Quality Workmanship

 • Education

 • Certification

 • Communication & Collaboration

 • Rewarding Work

 • Fair Compensation

Our “Why?”
Before reviewing the mission statement of the  
organization, we set out to answer the question, 
“Why does AWCI do what we do?” We reviewed 
the inspiring TED Talk by Simon Sinek, How great 
leaders inspire action. http://www.ted.com/talks/ 
simon_sinek_how_great_leaders_inspire_action? 
language=en
 Simon Sinek employs the golden circle to help 
individuals and organizations become leaders in 
their fields by asking themselves first, why they do 
what they do and then determining how they will 
do it and what they will do. One of his mantras is 
“You don’t want to do business with everyone who 
needs your product. You want to do business with 
people who believe what you believe.” It may seem 
counterintuitive to limit who you do business with in 
this way, but it is about leading in the marketplace. 
People make decisions based on what they believe 
not on what they are told. Another one of his man-
tras is “People don’t buy what you do; they buy 
why you do it.” When you connect with people’s 
beliefs they relate to your organization or prod-
uct, and they act. I encourage each of you to ask 
yourselves these questions: Why do you belong to 
AWCI? Why are you a watchmaker or clockmaker? 
Is it because you want to become more educated, 
or is it because we publish a magazine? Are you a 
watchmaker or clockmaker because you find re-
pairing timepieces rewarding, or because cleaning 
clocks and turning screws produces money?
 

AWCI News: Midyear Roundup

Midyear Roundup
By Jordan P. Ficklin, CW21
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The Time machine
 a glance aT The pasT To help shape The fuTure

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

1 2 3 4 5 6 7

8 9 10 11 12 13 14

Columbus Day

15 16 17 18 19 20 21

22 23 24 25 26 27 28

29 30 31 1 2 3 4

5 6

October 1978

NOTES

In this month’s journey in the time machine we look at one of the writings of Orville R. Hagans. Mr. 
Horology (as he was known) did more, perhaps, than anyone in this country for the betterment of 
the independent watch repairer. He was instrumental in founding dozens of guilds and chapters 

around the country as well as the UHAA and AWI. He served as president for AWCI from 1978–79. Mr. Hagans 
stepped forward to run for president at a very critical juncture (just as the quartz watch was becoming 
mainstream) and made sure that AWCI stayed relevant and provided training on these watches. He was 
very passionate about watch repair and watchmaker education as is shown in his president’s message from 
October 1978.

By Jordan P. Ficklin, CW21

ASSOCIATION MEMBERS— 
GOOD AND BAD
By Orville R. Hagans CMC, CMW, FAWI

Horological Times October 1978
One of the most interesting things about association 
work is the study of men and how they behave when 
called upon to cooperate with each other. Watchmakers 
are no different from the members of other crafts and 
professions, and as far as their association activities 
are concerned, they can be divided into three general 
classifications. 
 First, there are the active clear thinking members 
who realize the fact that scattered individual efforts to 
improve conditions in their profession are nearly useless 

when compared with sensible and well-directed group 
efforts. They know the necessity of combining their 
brains and experience under competent leadership of 
their own choosing for the protection and progress of 
their business. They also believe that any man who fails 
to do his part in such constructive efforts has no right 
to the results of the efforts of others, and has no right to 
criticize if they fail.
 These loyal, unselfish men work year after year with 
their fellow members and even make personal business 
sacrifices for the common good. But their efforts pay 
off. It is in this group that the real leadership of any 
trade organization will be found, and it is mainly due to 
them that American business ethics are being constantly 
improved.
 Second on the list are the "Short Hitters." In a burst 
of enthusiasm following some association accomplish-
ment, they will join up for a year, only to let their enthu-
siasm die at the end of the term and offer the usual stock 
excuses for discontinuing their membership. They would 
not think of dropping their life or fire insurance policies, 
but think nothing of letting their "business insurance" 
lapse any time.
 The desire to save association dues is the real reason 
for the majority of these resignations, but too often the 
expected saving in this direction is much more than off-
set by losses incurred which would have been avoided 
had they continued as members. For example, one bul-

Orville R. Hagans Looks at the  
Intangible Benefits of Membership
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Industry News

By Jordan P. Ficklin, CW21

HH Certification

I recently participated in the HH Certification: 
the international Certification for Watchmak-
ing Knowledge. For those of you not familiar 

with this new certification, it was created by the 
FHH (Federation de la Haute Horlogerie) to vali-
date the knowledge of individuals involved in the 
sales and service of fine timepieces. I participated 
in the very first session worldwide April 7 in New 
York City. The test is scheduled in several cities 
throughout the US this year and will be launched 
in Europe later this year and in China in 2016.
 The exam consists of 160 multiple-choice ques-
tions given over two hours in a unique format that 
requires you not only to answer the question but 
to indicate your level of confidence in your answer. 
The more confident you are in your response the 
more points you score, but when you express a 
very high level of confidence you are also penal-
ized when you are incorrect. Or in other words, 
the test penalizes guessing, but it penalizes guess-
ing less harshly if you are willing to admit that you 
are guessing. See the sidebar on how the exam 
is scored. Examinees are tested on knowledge in 
several areas: watchmaking techniques, market 
players, materials, and history and culture. Ques-
tions are chosen from a bank of 2,500 questions 
that have been developed by a team of watch-
makers, testing specialists, and translators. 
 In order to help you prepare for the exam, when 
you sign up you are given a seven-page reading 
list, an iPad app to guide you, and access to prac-
tice exams. I found all of these tools beneficial. As 
is the case with any certification, this test is not to 
be taken lightly, and I recommend spending the 
time to prepare yourself before taking this exam. 
Professional watchmakers should have no prob-
lem with the technical questions, and individuals 
who are passionate about watches, who read trade 
publications such as WatchTime and  iW, and fol-
low forums and blogs such as TimeZone or Hodin-
kee will find they have a good start on the product 
knowledge. Those who have worked in the jewelry 
industry will have a head start when it comes to 
the materials section, which covers topics such as 
composition of common precious metal alloys and 
common gemological knowledge.

 �Seiko is also following suit in the GPS-time-
keeping-innovation game by introducing the 
new Astron GPS Solar Dual-Time. However, the 
more notable releases from Seiko came in their 
continued pursuit to compete with the best the 
Swiss have to offer with the Grand Seiko collec-
tion. The new 55th anniversary watches return 
to 1967 and to its first-ever automatic watch, 
the impressively accurate Hi-Beat 62GS.

 �Smartwatches—Frédérique Constant and Alpina 
were able to show off the new Motion X-365 
Horological Smartwatch Platform designed to 
turn high-grade Swiss timepieces into low-key 
smartwatches (more on this next month). Bulgari 
is taking a unique approach to the smartwatch 
market by debuting the Diagono Magnesium, 
an “intelligent watch” equipped with crypto-
graphic Near Field Communications, allowing 
the user to authenticate payment methods with a  
connected device. 

Trends
Several trends became apparent this year. The re-
production of iconic vintage models was certainly 
one of them. Many brands revived old favorites 
while others made completely new models that had 
a distinct vintage look. Many brands ventured into 
new territory with their offerings, some introducing 
models going completely away from what many fans 
of the collections would expect from them. This is 
largely assumed to be a strategy to appeal to and 
draw in the next generation of younger watch buyers 
to invest in their brand. Another large trend was the 
reduction in expected cost and the added value for 
already existing prices across the board. The Swiss 
franc scare frightened the industry earlier this year 
and no doubt prompted many brands to re-eval-
uate the direction of the growth of their company 
and to try to maintain a more competitive price 
point to better appeal to the recessing markets. 
An extremely positive trend that was discovered 
throughout the show was the incredible amount 
of autonomy that many brands are investing in. 
One of the most common terms being thrown 
around was “in-house,” a hallmark achievement 
of any brand that should be encouraged and sup-
ported. It bodes well for the future of the industry 
to have more innovation coming from more sourc-
es around the watchmaking community.

Sources 
watchtime.com
hodinkee.com
ablogtowatch.com
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AWCI News: 2015 Convention

Adapting Through Change
Thoughts on the 2015 Convention

I have been thinking about the theme of the 2015 
Convention—the rebirth of the American watch-
making spirit—and how Kansas City is a fitting lo-

cation for our theme. The comparison that comes to 
mind is that of the railroad industry, and I am delight-
ed that the ELM Trust trustees have chosen a restau-
rant in Kansas City’s Union Station as the venue for 
their annual fundraising dinner. The location of an 
old train station resonates with both the decline and 
rebirth of our industry.   
 During the glory years of American watchmak-
ing, there were several companies producing watch-
es: Waltham, Illinois, Howard, Elgin, Hampden, and 

Hamilton, just to name a few. There were also clock 
companies: Chelsea, Howard, Seth Thomas, Eli Ter-
ry, New Haven, Willard, and countless others. Most 
all are gone; however, Chelsea Clock remains.
 The industrial revolution gave rise to many fac-
tories with assembly-line productions beginning 
with the fashioning of components from raw mate-
rial to the sales and shipping of finished products. 
How is it then that these companies eventually lost 
their ground and eventually became fuel and fod-
der for condo developers?
 I have my own thoughts on what may have hap-
pened, and I can tie it in to the decline of railroad 

By Terry Kurdzionak, Convention Committee Chairwoman

Union Station in 1974 

Union Station today 
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passenger travel too. WWI and WWII disrupted the 
flow of manufactured products (watches, clocks, 
cars, and appliances) and diverted the energies 
into wartime production. There was a shortage of 
consumer goods, as many factories had been tak-
en over for military use and production. My father 
worked in a major factory during WWII and would 
never tell me why he was not in the armed services.  
 It wasn’t until 15 years after his death that my sis-
ter and I discovered that the production of refrig-
erators and washing machines where he worked had 
been turned into bomb production. It was consid-
ered top secret then, and I don’t believe that even 

my mother knew of this. He had served his country, 
albeit in a different way. By the 1960s, the factory 
where he spent 34 years working and supporting a 
family was closed and lay idle for many more years. 
Most of the many buildings have been torn down, 
and the land is fenced off and covered with graffiti 
and weeds.
 Post-war production was difficult in that the ma-
chinery was older, raw materials were hard to ob-
tain, and the growth of the automobile industry was 
changing life for many who could afford to buy a car. 
People were getting out for Sunday drives, and we 
were becoming a more mobile society.
 Union Station in Kansas City was bustling dur-
ing WWII. More than 300 passenger trains per day 
went through the station. It has been estimated 
that over one-half of all uniformed troops passed 
through Union Station. Now, very few trains car-
rying passengers go through this station. Forty 
years after it opened, Union Station was in great 
disrepair. Thanks to the benevolence of many com-
munity activists, the station has been restored and 
celebrated its 100th anniversary last year. I am sure 
you will be impressed with its grandeur.
 The need for accurate time on railroad-grade 
watches became less necessary with the advent of 
quartz and digital watches. For the railroads that 
were still in business, passenger traffic declined as 
automobiles were coming off assembly lines with 
newer models each year, and air travel became 
more convenient, but not necessarily less costly. 
Now, we have smartwatches and travel planned by 
rocket ship to Mars. We are progressing through 
time, and it will keep moving whether or not we do. 
That does not mean that we no longer need to ap-
preciate some of the finer things in life. We have 
the choice of our mode of transportation, a choice 
in the products we buy and the watches we wear 
or choose to service. The swing back to “Made in 
America” may be nostalgic, but nevertheless it is 
strong. You can choose to jump on board the train 
or travel another way.
 See you in Kansas City where “Everything’s Up 
To Date!”
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Q

Sit on Your Hands: Horology
               Q&A

QUESTION? What material do you prefer your tweezers to be and why?

ANSWERS

Column: Sit on Your Hands

This is a great question. Despite simplicity, 
tweezers will make a difference—they can 
make work a joy or misery. Imagine not 
having your own tweezers on hand and 
borrowing someone else's. You will notice 
the difference immediately.     

When I am working on watches, I prefer 
to use carbon steel tweezers. I feel better 
control over the work while using them. 
Also, I’ve noticed that carbon steel twee-
zers hold sharp tips longer. Sometimes 
carbon steel tweezers help to detect mag-
netized watch parts—they simply stick to 
tweezers. All you need to do then is use a 
demagnetizer. 

To hold quartz watch rotor, I use brass 
tweezers, as most of us do. Some of the 
Rolex parts are also magnetic on purpose 
and need to be handled with brass twee-
zers. But in general work, I use carbon 
steel tweezers.
—Alan Chernomashentsev 

It depends on the use for me. If I am deal-
ing with brass plates, I will use brass twee-
zers. If I'm handling a battery, then I use 
nonconductive plastic tweezers. If I'm 
dealing with hands, I use highly polished, 
rounded tweezers to prevent scratching 
painted dials. If round, polished brass was 
used for hands, the tweezers may get a 
burr on them from handling the hands. 
This burr could scratch paint.
—Wesley Simmons

Stainless steel has best “feel.”
—Richard Massa 

In basic watchmaking training I was taught 
to use a tweezer of the same metal con-
tent as the part you’re handling. That is, 
steel for steel parts, brass for brass wheels, 
etc. Using a softer tweezer than the metal 
content calls for really never presented any 
adverse effects to the parts being handled. 

One of the reasons one might consider us-
ing brass or bronze tweezers is not only to 
avoid damaging the parts being handled, 
but to also serve as a safety mechanism 
to understand if we are handling parts in 
an improper manner. If the tips become 
bent too easily, maybe we’re squeezing 
too hard or handling the part too close to 

the edge of the tips.
 Since many parts appear to be steel 
when in fact they are rhodium-plated 
brass, I prefer to use the softest tweezer 
to lessen the possibility of any damage. 
How you pick up or handle the part cer-
tainly enters into this discussion as well. 
The tweezer’s shape must be maintained 
regardless of its metal type.

— Tom Schomaker
 Watchmaking Instructor
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solvents Used in horology       
 By Glen Morehead

Feature: Solvents Used in Horology

There are almost as many solvents as there are 
things to clean up or remove or thin or dissolve. 
The annoying thing (although it's also oddly 

reassuring) is that a given solvent may eat one thing 
quickly and completely ignore another. Do I try this 
solvent and risk melting this doodad? Why did it not 
even touch this other thing? This article will discuss 
uses and warnings of several common solvents.

Acetone
Acetone is the simplest ketone. (A ketone is a chemical 
that has one or more carbon-hydrogen complexes on 
either side of an oxygen atom. Acetone's chemical 
formula is CH3-O-CH3.) The human body makes 
acetone—it is what makes a diabetic person's breath 
smell like Juicy Fruit gum when they experience 
ketoacidosis. It is used in all sorts of stuff: 

 ¤ It is the primary ingredient in nail polish  
  remover.

 ¤ It is used in a wide variety of make-up   
  products.

 ¤ About one-quarter of the acetone produced  
  goes to make polymethyl methacrylate   
  plastic—better known as Plexiglas.

 Over one-third of the acetone produced is used 
as a solvent. It is useful for either cleaning up or 
removing many adhesives.
 Acetone is fully miscible with water. “Miscible” 
means that any amount of acetone will fully mix with 
any amount of water. As a result, it works extremely 
well at removing water when used as a final rinse. It 
dries quickly and residue-free.
 I have two jars of it on my bench, marked AcetOne 
and AceTwo. AcetOne gets used for dirty things, and 
AceTwo gets used if I think something needs a second 
dunk. When AcetOne gets dirty, I dispose of the 
acetone appropriately, pour AceTwo into AcetOne, 
and refill AceTwo. 
 Acetone eats most plastics like there's no 
tomorrow! Be careful if you decide to use it to clean a 
parts tray–it will melt the tray.
 Despite its aggression with plastics, acetone is 
pretty benign to humans. Remember it's the primary 
thing used to remove nail polish. Use common sense 
when you use it.

MEK/Methyl Ethyl Ketone/
Butanone
MEK is the second-simplest ketone (chemical formula 
CH3-O-CH2-CH3). It is widely produced in nature—it 
is one of the main things that gives raspberries their 
scent. Like its little brother, acetone, MEK is used as 
an ingredient in all sorts of stuff:

 ¤ It is used to denature alcohol.
 ¤ It is used to dissolve and weld plastics.
 ¤ It is the volatile agent in many finishing   

  products.
 ¤ It is the carrier for the dyes in dry-erase  

  markers. 

 Most MEK is used as a solvent. It is usable pretty 
much anywhere acetone is. It is quite a bit more 
aggressive to plastics, so exercise caution.
 MEK is also pretty benign to humans. It has been 
removed from the list of hazardous air pollutants. Use 
common sense.

VENTILATION
The National Institute for Occupa-
tional Safety and Health (NIOSH) 
inhalation limits are extremely 
conservative, and fortunately for 
us they’re extremely easy to stay 
within. Normal airflow in a room 
is enough to keep small quanti-
ties of these solvents well under 
control. If you have hexane in a 
small jar for cleaning parts, you 
don’t have to use it in a ventila-
tion hood—just don’t leave the jar 
sitting open on your bench next to 
your head for several hours. Keep 
the jars or bottles closed unless 
you’re actually using the solvent. 
Don't snort the stuff. 
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Disposing of Solvents
Laws for disposing of hazardous wastes vary by 
state. Contact your local health department, sewage 
disposal system, or a waste management company 
to find out what the laws in your state are. 

Sources: 
Most of the information in this article is from experience.

NIOSH exposure limits are from the NIOSH Pocket Guide to Chemical Hazards web 
page on the CDC’s website, cdc.gov/niosh/npg/.

Some interesting tidbits (such as rubbing alcohol’s Formula 23-H, the 
various names for mineral spirits and MEK, and what was added to 
model cement to make it noxious) were gleaned from Wikipedia articles 
on the various substances, wikipedia.org. However, nothing found there 
was taken at face value: findings were substantiated by further research 
on various manufacturers’ websites.

Feature: Solvents Used in Horology

Material Safety Data Sheets will tell 
you what substances react danger-
ously with the solvent you’re using; 
the routes of exposure (inhalation, 
skin contact, etc); symptoms you 
might experience if you’re overex-
posed to the solvent; body organs 
it targets; and first-aid procedures. 
Therefore, you should print out 
and read product MSDS sheets, 
and keep them in a binder in your 
workshop where they can be eas-
ily accessed by you, employees, or 
emergency medical personnel in 
case of an accident. Be familiar with 
the characteristics of the solvents 
you are using. Some react adverse-
ly when mixed with other solvents 
and chemicals.

Material Safety  
Data Sheets (MSDS)

Share your... 

PASSION
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PASSION
As a young boy when I would visit my father’s office I would open his desk drawer. 
Amongst the pens and papers was a mechanical stopwatch. I would start it and stop it, 
reset it, and listen to it. There was something about that watch that was different from 
every other watch I had ever seen. The strong click as you pressed the start pusher 
and the tick-a-tick-a heartbeat that let you know it was operating. I was drawn to that 
timepiece, but it wasn’t until years later that I realized I could make a career out of it.

~Jordan P. Ficklin, CW21~

awci.com/brand-directory

Creating our new Directory of Spare 
Parts Policies was hard work. The com-
mittee spent many long hours on the 
phone with watch brands to get the 
responses you see at awci.com—and 
the work is not done. This directory 
is a dynamic list, and the committee 
continues to reach out to brands in an 
effort to complete the list.
 When members of the watch-col-
lecting community visit the directory, 
they will see critical information to 
help them make an informed decision 
about purchasing a watch based on the 
brand’s after-sales service and spare 
parts policies. As a member of AWCI, 
when you log in to the webpage, you 
will see the complete survey responses 
and contact information.

 We do not list brands in this direc-
tory until they have been given ample 
opportunity to respond to the survey. 
Once we have recorded their respons-
es, the results immediately appear on 
our web page. Brands that decline to 
participate in the survey will appear 
in the directory with a note indicating 
their refusal to participate.
 We hope this directory will be 
a valuable tool in your workshop. 
When you see a brand that isn’t on 
the list, we would like your help. 
A blank copy of the full survey is 
available at awci.com. Please take  
every opportunity to ask watch brands 
to participate in the survey. Record 
your responses and send them to AWCI 
so we can update our directory.

 We know that sometimes you will 
have an experience that conflicts with 
what a particular brand reported in 
their survey results. Use this direc-
tory as a tool. When you are told 
you cannot order parts for a brand 
that has indicated they sell parts to 
watchmakers, please take the time to 
explain to the representative that in 
a recent survey they reported to the 
American Watchmakers-Clockmakers  
Institute that they sold parts to watch-
makers. Mention the name of the indi-
vidual who gave the survey responses. 
If you still do not get the same results, 
ask them if they would like to submit 
new responses to the survey. Please 
report your findings to AWCI.
 

A link to the directory appears on the 
AWCI home page so that consumers 
can openly see which brands support 
independent repairpersons.
 Brand representatives who feel their 
company has been misrepresented 
should contact AWCI so that we can ac-
curately report their company’s policies.

When you are not sure if you can get parts:
Visit AWCI’s Brand Directory
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the elmasolvex va
 By Stephen Zeffren and Judd Wood
 Watchmakers, Richemont North America

What can one say about the Elmasolvex 
VA? At first glance, it looks a bit like R2-
D2 from Star Wars; it’s also quite big. 

At nearly 24" in diameter, and equally as tall, its 
footprint is substantial. It is certainly larger than 
standard-issue cleaning machines of today, such 
as the ACS-900 and RM-90. You’ll also need room 
above the cleaner to access the top-loading clean-
ing chamber, so at least an additional 12" of clear-
ance is necessary.
 If you’ve got room for this cleaner, though, 
there are plenty of positive points to it. The four-
stage cleaning system takes more fluid than tra-
ditional open-jar cleaners, but that fluid will last 
through many more cleaning cycles. Because it is 
an entirely closed system, loss of cleaning solution 
through evaporation or transfer is nearly nonexis-
tent. Our experience so far is that there isn’t even 
a need to “top off” fluids. But if that does become 
necessary, the tanks for holding the solutions are 
all easily accessible. There are filters at each solu-
tion tank to catch larger particles, but even more 
useful is the mesh filter at the bottom of the clean-
ing chamber to collect small parts that may have 
slipped out during the cleaning process. No more 
“fishing” for parts!
 Control over the cleaning programs is fairly 
straightforward, with the option of editing built-
in programs or making and saving new programs. 
For our system, using L&R fluids, we found that a 
longer drying cycle was required, but it was very 
simple to make alterations to achieve that. The 
touch-pad-based operation system is well imple-
mented and intuitive for those accustomed to us-
ing such technology. On the off chance that an 
issue arises, the printed user manual is well orga-
nized and helpful.

 If you do not have an easy way to vent the small 
amount of fumes that the unit produces, there is 
an additional carbon filter system available that 
absorbs those fumes and makes it easy to work 
with in small shops. In practical use, this filtration 
system eliminates essentially any trace of odors 
from the machine. This, coupled with its extremely 
quiet operation, makes the Elmasolvex VA an ex-
cellent choice for use in a retail environment. 
 There are a few negatives when considering 
this cleaning machine. First, the cleaning cycle 
times tend to run long, particularly when taking in 
the necessary extended drying times: you’ll need 
to plan on 45-50 minutes to get optimal results. 
Also, the cleaning baskets supplied with the ma-
chine are made of stainless steel mesh. While 
this is still typical for most cleaning systems, it 
may raise the concern of decorated parts being 
scratched (this has not been our experience thus 
far). There is an option to get coated baskets, but 
the coating does tend to make the baskets hard to 
put together and, more importantly, to take apart. 
Opening baskets with many small parts must be 
done with care.
 Considering that it is a brand-new product on 
the market, and its more complicated nature, only 
time will tell how well the machine will fare long-
term. It’s a bit of a risk to step out and be an ear-
ly adopter, but so far the results are nothing but 
promising. 
 Finally, our machines came to us from Jules 
Borel (julesborel.com). The staff there has bent 
over backwards to help us get set up and resolve 
any issues we may have come across. We would 
definitely recommend them, should you want 
more information on the Elmasolvex VA.
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staking tool resoUrces
for the modern Watchmaker

Column: Old-Time Resources

By Jordan P. Ficklin, CW21

Recently a young watchmaker commented 
on Facebook, “Wouldn’t it be great if there 
was a resource that talked about all the dif-

ferent punches in the staking tool and what they 
are for?” Well, there is.
 More than 100 years ago the K & D Manufac-
turing Corp. saw a need for such a book, and in 
their introduction to Staking Tools and How to 
Use Them they stated:

Wherefore
Volumes have been written on the Watch-
makers’ Lathe and its use, while the Staking 
Tool—next in importance to the lathe—has 
received but scant notice. There exists real 
need of a Hand-Book on the Staking Tool; 
to, in a measure, supply this need, is the 
chief object of this work. We trust that it 
may prove helpful to many.
 In describing some of the uses of the 
Staking Tool, we have introduced certain 
small special tools, which greatly facilitate 
the work.
 To do work quickly and well, is important 
to the modern watchmaker—if he would 
succeed.

This month our “Old-Time Resource” is The Watch-
makers’ Staking Tool by George G. Lucchina and  
Archie B. Perkins.

"Old-Time Resources" is designed to introduce new watchmakers and clockmakers to printed 
resources that have been around for a long time but which newcomers to the field may not be 
aware of. The seasoned professional may also find value in these old-time resources because 
they may have forgotten they exist, or they may never have been exposed to them.
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 Back From 

BASEL
 By Jack Kurdzionak, CW21, FAWCI

Column: From the Workshop

Baselworld 2015 is now history. Total atten-
dance was about 150,000, down slightly 
(-3%) from 2014 but still a respectable num-

ber for a one-week exhibition. 
 Baselworld management attributed the atten-
dance decline to the difficult climate in certain 
markets, especially Asia and Russia. There was a 
rise in the number of visitors coming to Basel for 
the first time from Europe and the Americas. The 
management noted the currency exchange rate of 
the Swiss franc versus the euro caused concern 
amongst many buyers, and may have kept some 
away from this year’s fair.
 Before the fair began, companies issued news 
releases about their versions of a smartwatch 
nearly every day. We expected to see them at ev-
ery booth, but only about a dozen watch compa-
nies among the hundreds at the fair displayed a 
smartwatch. 
 After our overnight flight from Boston to Zu-
rich arrived on Wednesday morning, my son, 
Dave, and I picked up our rental car 
and drove to our hotel. We noted gas 
prices had declined $2 a gallon to $5.75 
compared to 2014. We checked in to 
our hotel before taking the train to Ba-
sel to register for the exhibition. We 
always use the train for travel during 
our first day in Switzerland. The jet lag 
makes it too dangerous to drive, espe-
cially on the first evening. 
 Baselworld opened on Thursday morning, and 
we were there with thousands of others going 
into Building 1, which houses displays from major 
luxury brands such as Rolex, Patek Philippe, and 
Zenith, just to name a few. For the first two days, 
we focused on looking at new watches.
 Every watch vendor we met invariably used the 
term “brand extension” as we looked at the new 
releases for 2015. “Brand extension” is a euphe-
mism for “really not new” other than a few cos-
metic changes and perhaps a creative new mar-
keting term to describe the product. This year I 

was able to get a closer look at the new 80-hour 
mechanical movements used in Swatch Group 
brands such as Hamilton and Tissot. At first glance, 
these movements appeared to be ETA 2824-2, but 
when I examined them more closely and read the 
accompanying sales material, I realized they are 
not the same. The balance frequency is now 3 Hz 
and not 4 Hz. The train moves slower. The barrel is 
larger with a longer and weaker mainspring to get 
more turns from a fully wound mainspring. They 
use a free-sprung balance that appears less mas-
sive than that of a 2824-2. Timekeeping regulation 
is by means of two inertia blocks on the balance. 
From what I could gather from the sales presenta-
tion, they will phase out using the 2824-2 as cur-
rent stocks are exhausted. At this time, they have 
no women’s models with an extended run time. 
They are still using the ETA 2671 with a power re-
serve of about 40 hours.
 Each year at Basel, I notice new features in the 
lines of a few brands. If they prove to be popular, 

the next year many other brands 
will have their own version of last 
year’s new feature. Most often 
these features are not revolution-
ary, but just a cosmetic change 
that the sales departments em-
phasize as a major (at least for 
them) selling point for their prod-
uct. Last year we saw a few mod-

els with the case back secured to the case with 
stainless steel screws. This year we saw a pleth-
ora of them in various brands. Last year black-
out dials were the new item. This year finds many 
brands with those dials. This year I noticed sev-
eral brands with faceted hour and minute hands. 
Will they be on most watches next year? They 
will if they sell well this year.
 One unique sales feature we saw this year is on 
a Victorinox I.N.O.X. model. This rugged watch is 
highly resistant to shocks, water immersion, and 
crushing pressures. Victorinox (now the brand 
name for Swiss Army products) tested this model 

“Brand extension”  
is a euphemism for  
“really not new”  
other than a few  
cosmetic changes
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Column: From the Workshop

cost over $25,000 for the week. He opted out of 
Baselworld a few years ago and utilized a nearby 
hotel suite for far less money. He has since retired, 
and this year a small Chinese watch manufactur-
er was in that space. No space goes to waste at 
Baselworld.
 The show is too massive for anyone to look at 
every display. We always carefully focus our at-
tention on our special interests and allocate our 
time learning as much as possible while we are 
there. Part of each day, Dave and I would separate 
and meet later at a prearranged place. He needed 

to visit a number of brands he works with in his 
business, as well as look into future possibilities 
with other brands. Although I did spend some time 
looking at new watches with Dave, I dedicated the 
majority of my days in Building 4, which houses 
the tools, equipment, and material vendors.
 At the end of day one, we were tired and ready 
for a relaxing meal. We met up with Henry and 
Dan Kessler of Sy Kessler Sales of Dallas, Texas, 
for dinner before heading back to our hotel. Next 
month, I will have more to say about my visits to 
the tool and supply building at Baselworld.

The German brand Junkers is unfamiliar to Americans, but it is a well-known brand in Germany.



Are you AWCI Certified? 
Is your training up to date?

Customers who receive 

high-quality, professional watch repair services
are more likely to make

watch and jewelry purchases in your store
time and time again.

CW21 and CMW21 watchmakers have proven their skills to a professional 
Board of Examiners. They have a track record for producing high-quality 
repairs with very few warranty issues.

A Certified Watchmaker 
• Elevates your store above the competition.
• Gives your customers confidence in your service.
• Enhances the brands you carry and promotes both your   
 reputation and integrity.

 Invest in your business with membership in AWCI, through continuing 
education classes, and by becoming certified. These are the building 

blocks to the success of your watch repair business.
 American Watchmakers-Clockmakers Institute would like to offer 
you the opportunity to obtain the training for your employees that can 
elevate their capabilities to the highest standards in the industry. We 
offer training from the finest instructors in the industry on topics from 
basic to advanced.

AWCI Training Includes 
• Introduction to Watch Repair 
• 21st Century Watchmaking Standards
• Modern Mechanical Chronograph: 7750
• The Art of Watch Adjusting: Escapement, Timing & Oscillator Work
• Balance Staffing & Timing
• Modern Automatic Watches
• Quartz Watch Repair & Testing
• Polishing & Refinishing
• Essential Micromechanics: The Watchmaker's Lathe
• Precision Timing & Adjusting (advanced class)
• Vintage Wristwatches 
• Advanced 21: Caliber Specific Training
• And More

Call or email our Education & Certification Coordinator for more information:
education@awci.com certification@awci.com | Phone: 1-866-367-2924, ext. 303
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BOARD OF DIRECTORS CANDIDATES
Meet the Candidates

Welcome to Meet the Candidates, 2015. This annual feature gives each 

candidate for the AWCI Board of Directors the opportunity to introduce 

themselves to the membership prior to the annual mailing of the election 

brochure and ballot. These introductions are printed without editing as 

received from the candidates. This year there are six (6) candidates vying 

for a seat on the Board of Directors. Candidates are listed in alphabetical 

order. Two (2) directors will be elected, each for a three-year term. The 

two who receive the most votes will join the current AWCI board members 

during the annual AWCI Board of Directors meeting in October.

 During May, ballots and a background sketch of each candidate will 

be mailed to all AWCI members eligible to vote. The election mailing will 

also contain each candidate’s response to a question posed by the Board 

of Directors.

 Ballots can be cast online or returned via the mail. A ballot return 

envelope will also be included in the mailing. The return envelope will be 

addressed to the certified public accountant responsible for counting 

the votes and certifying the outcome of the election. All ballots returned 

by mail must be in the ballot return envelope and postmarked before the 

deadline date published in the voting instructions. Only marked ballots 

should be sent to the certified public accountant. Please do not include 

any notes, requests, or other information in the envelope.



Horological Times 47

George McNeil’s Potomac Guild  
Fred White was speaker for April. He discussed his 
restoration of the "Katrina" watch which was heavily 
damaged by Hurricane Katrina.  Fred is the president 
of AWCI and a former guild member.  He has owned 
and operated a watch and jewelry shop in the Clin-
ton, Maryland, area for many years and is semiretired.
   Rory McEvoy, the Curator of Horology, Royal Obser-
vatory, Greenwich, England, spoke at the March meet-
ing.  His talk was on “Ships, Clocks, and Stars: an Early 
History of the Marine Timekeeper.” The talk presented 
some of the first attempts at practical marine time-
keeping and a discussion of the technical develop-
ments, using examples by Christiaan Huygens, Henry 
Sully, George Graham, and John Harrison.

GUILD OFFICERS 
President:    Joe Jabbour
Vice President:   John Enloe (Acting)  
Secretary:       Barry Boling 
Treasurer:       Dick Riegel  

Minnesota Clockmakers Guild (MCG)
The April program was a tour of Stratasys Ltd., a 
3D printer manufacturing company, located in Eden 
Prairie, Minnesota. The tour was led by Bret Bjerken.
 The March program was a visit to Jim Fiorenti-
no’s Cuckoo Clock Museum with a chance to view 
all the cuckoo clocks he has on display, and various 
other unique items he has gathered and repaired. 
Brent Glommen guided and explained the exhibits 
for this visit.
 A special program took place on Tuesday, March 
31, 2015 at the Hampton Inn, Minnetonka, Minnesota. 
Robert Cheney from Skinner Inc. spoke about Eng-
lish tall case (white dial) clocks. He agreed to have 
a bit of Antique Roadshow time if people brought 
items or photos. 
 For show and tell, Richard Zielike shared a ham-
mer he forged at the Guild of Metalsmiths class, along 
with the directions on how to make your own.

Future MCG Meetings/Topics in 2015 

May 9   - Joint MCG-MWCA Symposium
May 29-30 - OTL Auction
June 4    - Clock Case Repairs with John Schumacher
July 9    - Precision Pendulums with Donald Davies
    company

MCG OFFICERS 
President:  Richard Zielike  
Phone 952-938-0681
Email richard@edinaclock.com
Treasurer:  Garth Antila  
Phone 715-386-3575
Email 3mgarth@gmail.com
Secretary:  Dean Ziegenbein  
Phone 952-322-4776
Email dpz72@hotmail.com 

Horological Association of Virginia 
(HAV)
Information obtained from Loupes and Tweezers, the newsletter of the Horological  
Association of Virginia, Lloyd Lehn, Editor, March 2015.

The HAV Convention was May 1-3. Speakers were 
Joe DeFilippo, Lititz Watch Technicum instructor; 
Swatch Group Technical Training Manager, Dan Fen-
wick; and Rory DeMesy from Minneapolis, a tower 
clock specialist. Ronnie Spiggle called the auction on 
Saturday evening.

HAV OFFICERS
President:  George Cosier
Phone:  804-270-2136
Email:  clocksandcars@hotmail.com
1st Vice  
President: John Polk
Phone:  804-749-3200
Email:  john@oldfathertime.com
2nd Vice  
President: Billy Best
Phone:  540-989-6959
Email:  groovemaster2000@juno.com
Treasurer:  Stan Palen
Phone:  540-775-7027
Email:  spalen@crosslink.net
Secretary:  Bob Stone
Phone:  703-591-6690
Email:  rhstone@cox.net
Loupes and Tweezers  
Editor:  Lloyd Lehn
Phone: 703-256-2684
Email: lloyd.lehn@verizon.net
Loupes and Tweezers  
Distributor: John Enloe
Phone: 703-425-1524
Email: John_Enloe@verizon.net

Affiliate Chapter NEWS
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Note: All information used in the Affiliate Chapter News section is taken from the newsletters of each chapter.

created a bond between everyone else who com-
pleted the same training. We have a responsibility 
to ourselves, each other, and to the industry to share 
our hard work and dedication for the betterment of 
everyone. I feel like this association can accomplish 
a tremendous amount with enough hard work and 
member participation.
 Why become an affiliate chapter of AWCI? The 
founding members of this association felt like it was 
important to create a solid bond with an independent 
educational institution to encourage our members 
to continue their education in all aspects of watch-
making. We would like our members, who span all 
spectrums of the industry, to also participate more 
with AWCI and offer support wherever they can. We 
feel it is critical for the future of our profession that 
all watchmakers contribute and participate in con-
tinued education and development of our craft. We 
must have open lines of communication with one 
another and realize that when we all work together, 
the profession thrives. There has never been a better 
time to become a watchmaker than right now.
 What our organization does: We have a quarterly 
“mailout” that goes to all members of the associa-
tion. We have a website (lwtalumni.org) that allows 

members to view the directory of alumni and edit 
their own listing. We hold an annual reunion event for 
members. We also have plans to hold yearly training 
courses. There are also plans to create a scholarship 
fund for future LWT students. We have a core objec-
tive to collaborate and network with other groups 
and individuals to continue to bring the watchmaker 
out of the shadows and into the spotlight of the hor-
ological community.
 Our association is independent of the Lititz Watch 
Technicum. We are entirely volunteer run and finan-
cially self-reliant. Our Executive Committee con-
sists of: Aaron Recksiek: President, Cameron Bows-
er: Vice President, Sergio Berrios: Secretary, and  
Jordan Ficklin: Treasurer. Our Articles of Association 
are filed in the state of Pennsylvania. The location of 
our association headquarters: 2486 North Gabrielle 
Court, York, Pennsylvania, 17408. Our email contact 
is: info@lwtalumni.org.
 We look forward to the future of our affiliation 
with AWCI and the bright future of watchmaking.

Micro-Precision/Macro-Passion. 

Respectfully, 
Aaron Henry Recksiek

Florida

Illinois Indiana

Minnesota

Missouri

New Jersey

New York

Massachusetts

North Carolina

Ohio
Pennsylvania

Texas

Virginia

Wisconsin

FLORIDA

Florida Watch & Clock-
makers Association, Inc.
Michael Taylor, CW21, President
michaeltaylorcw21@gmail.com

Matt Hritz, CW21 
 Vice President  

 Sarasota, FL
fathertimeinc@yahoo.com

 941-993-0514

Richard LeBeau, CMW21 
Treasurer
Saint Petersburg, FL
727-347-3758  
SSastar7@aol.com

Fabio Rodrigues, CW21 
Education Chairmen
786-344-2840
FAabusa@me.com

INDIANA

Indianapolis Horological 
Association 
Joseph M. Schrader, CMW21
Lafayette, IN
765-742-8716   
jschra8193@msn.com

MASSACHUSETTS

Massachusetts Watch-
makers-Clockmakers 
Association, Inc. 
Christopher Carey
Newton, MA 
617-244-3779  
watrtwn@aol.com

MINNESOTA

Midwest Watchmakers- 
Clockmakers Association 
Nick Pechman, CW21
Minneapolis, MN 
612-801-2578
npechman@jbhudson.com
www.mwca.us

MINNESOTA

Minnesota Clockmakers 
Guild 
Richard Zielike, President
Dean Ziegenbein, Secretary
Apple Valley, MN
952-322-4776
dpz72@hotmail.com

MISSOURI

Metro St. Louis Watch-
makers/Clockmakers 
Association 
Judit Katona, Secretary 
watchmaker4225@gmail.com

NEW JERSEY

Watchmakers Association 
of New Jersey 
Michael Osnato, President
Hamburg, NJ 
973-827-8570
www.wanj.us

NEW YORK

Horological Society of 
New York 
Ed Hydeman, President
New York, NY 

www.hs-ny.org
info@hs-ny.org

NEW YORK

New York State Watch-makers Association 
Dale LaDue, CMW21, President
Rochester, NY 
585-473-2410

NORTH CAROLINA

North Carolina Watch-
makers Association 
Mack R. Shuping, CW21, President
Winston Salem, NC 
336-287-8402
336-722-2476  (fax)
mshupingwm@earthlink.net

OHIO

Watchmakers/Clockmakers 
Association of Ohio 
Brad Wellmann, President
Cincinnati, OH 
tbrady@fuse.net
513-746-7175 (C)
513-741-1337 (H)

Mark A. Baker, CMW, CC21
Treasurer
15852 ½ St. Rt. 62  

Damaseus, OH 44619
P.O. Box 292

330-539-3939 (W)
bakerclock@voyager.net

PENNSYLVANIA

Watchmakers Association 
of Pennsylvania 
George H. Jones
State College, PA
814-238-1668 (B & H)
jones_grace@hotmail.com

TEXAS

Capital Area Watch &  
Clockmakers Guild 
Rob Putney, President
Jay Holloway, Secretary
Pflugerville, TX
512-294-7371
jay@HollowayTrading.com
www.cawcg.org

VIRGINIA

Horological Association of 
Virginia  
Stan Palen
King George, VA
540-775-7027
spalen@crosslink.net
http://havhome.org

WISCONSIN

Wisconsin Horological 
Society
Glenn D. Gardner, CMW
Madison, WI 
608-831-1883 (H)
608-279-4442 (C)
ggardner49@gmail.com

Do you enjoy spending time with other 
watchmakers and clockmakers?

Join Your Local  

for more information log on to  

International Rep

The Chronometer Club
Ernest R. Tope, Secretary

Tampa, FL 
813-505-9749 (C)

thechronometerclub@gmail.com
www.thechronometerclub.org
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awci directory
BOARD OF DIRECTORS

Officers
Fred T. White, CMW21: President
fwhite@awci.com
Drew Zimmerman, CW21: Vice President
dzimmerman@awci.com
Manuel Yazijian, CMW21: Treasurer
myazijian@awci.com
Chris Carey: Secretary
ccarey@awci.com

Acting Past President
Manuel Yazijian: President, CMW21
myazijian@awci.com

Directors
Chris Carey: Affiliate Chapter Director
ccarey@awci.com
Joe Cerullo, CMW, CMC
jcerullo@awci.com
Jason Champion, CW21: REC Director
jchampion@awci.com
Wesley Grau, CMW21
wgrau@awci.com
Joshua Kroman, CW21 
jkroman@awci.com
Terry Kurdzionak
tkurdzionak@awci.com
Tom Nesbit, CW21
tnesbit@awci.com
Aaron Recksiek, CW21
arecksiek@awci.com
Marc Young: IAB Director
myoung@awci.com

Fellows
*Robert F. Bishop
*James H. Broughton
 Fred S. Burckhardt
 Alice B. Carpenter
 David A. Christianson
*George Daniels
 Wes Door
 Jerry Faier
*Henry B. Fried
*Josephine F. Hagans
*Orville R. Hagans
*Ewell D. Hartman
*Harold J. Herman
* J.M. Huckabee
*Gerald G. Jaeger
 Jack Kurdzionak
*Benjamin Matz
*Robert A. Nelson
*Hamilton E. Pease
 Archie B. Perkins
 Antoine Simonin
 William O. Smith, Jr.
 Milton C. Stevens
 Dennis Warner
*Marvin E. Whitney

*Deceased

American Watchmakers-
Clockmakers Institute
701 Enterprise Dr.
Harrison, OH  45030
Ph: 866-FOR-AWCI   
513-367-9800
Fax: 513-367-1414
awci@awci.com  •  www.awci.com
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British Horological Institute
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Cas-Ker Co.
513-674-7700 23 

Clocks Magazine
011 44 131 331 3200 37

Jules Borel & Co.
816-421-6110              ...inside front cover 

Richemont
richemont.com   ...inside back cover

Renata
800-527-0719   ...back cover

Witschi Electronic Ltd.
011 32 352 05 00 33

WE THANK THE IAB
AWCI would like to thank our Industry Advisory Board members for their ongoing support of the institute and the industry. 

PTRC Inc.

S u p p l y  C o . ,  I n c .  



Want to see the  
complete version of the 

Horological Times?
Become a member now!

For only $169 per year, you get 12 issues of 

the only U.S. monthly magazine serving the 

horology professional. Want more?

 Get Access to Archived Editions of the HT

 Valuable Networking Opportunities 

 Join Our Online Technical Discussion, Spare Parts & Tools Forums.

 Discounted Business Services

 —We’ve negotiated favorable member rates for numerous business services.

	 Training	and	Certification

 And, so much more ...

AWCI sets the standards for the industry, conducts training to meet those 

standards,	and	provides	industry-recognized	certification.	 

PLUS, your input will help shape the future of horology. 

Register online: www.awci.com.




